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11. Summarize the results of thesis
Promoting green consumption and production is the one of priority policies for sustainable economic development. This study considers consumers’ view to point out two important elements to improve the relationships between green intention and green consuming behavior. It is the availability of green products and the Perceived Consumer Effectiveness. Apply the The theory of planned behavior (TPB) of Ajzen and Fisbein (1991), the results based on surveys of 468 consumers in two major cities of Vietnam reveals the existence of the regulatory elements as mentioned above. Therefore, the research results contribute to the theoretical and practical behavior in general and green consumption in particular.

11.1 Theoretical aspect
- In theory, the results contribute to the research system of the gap between intention and behavior. Specifically, the study indicates at least two factors that can narrow the gap from intention to behavior (Ajzen and Martin Fishbein Icek, 2005). As for green behavior consumption, the results enable to explain why the distance exists from the attitude (via intention) to the green behavior consumption (YK Ip, 2003). Hence, thesis answered the important research questions such as: what factors affect the relationship between intention and green consumption behavior of consumers in Vietnam? What is the level impact of these factors to the relationship between intention and green behavior consumption in Vietnam?
- The thesis has given a research model by collecting relevant studies, building scale and checking the reliability of the scale. The thesis has been systemized theoretical basis based on the key issues such as: codify some of the concepts relating to green consumption, review models and related methods, 
- Research results supplement the reference data source on green consumption in Vietnam, the survey of green consumption in some major cities in Vietnam in this study can be a good source of data and references to help policy makers having better orientation about green consumption

11.2 Practical aspect
In fact, these results can help policy makers implement appropriate strategies to promote green behavior consumption. In particular, two important elements from this study are to promote the availability of green products through sale channels (for example: the presence, exhibition, labels, ...) and to raise awareness about the possibility of individuals’ goals achievement in implementation of green behavior consumption (for example: the propaganda about the efficiency of green consumption to improve the living quality, guarantee the product is truly green or quality ensurance, ...).

12. Practical application:

Promoting green consumption has played an important role in the sustainable economic development. The thesis has proposed some reasonable solutions, based on serious research evidence to promote green behavior consumption. If these solutions can be implemented, it’s efficient when the cost can be minimized in the related economic policy programs. The thesis revealed the positive impact factors as well as the negative factors that may hinder the relationship between intention and green behavior consumption, from that, proposing businesses the tools to enhance the relationship between green intention and green behavior consumption, which contribute to create a favorable environment for consumers to have actual behaviors rather than only intention or good attitudes to green consumption.

13. The next research directions:
From this study, I propose the next research directions as followed:

- Further research on this topic and add new factors affecting the relationship between intention and green behavior consumption, such as the trust in green labels.
- The development of research on the factors affecting the relationship between intention and green production in Vietnamese small and medium enterprises.
- Study of the factors affecting the relationship between intentions and purchasing action for clean food of Vietnamese women/students/government officers ...,

· Study of the factors affecting the relationship between intention and purchasing behavior for electrical equipment  of  Vietnamese men.
· In-depth study on plastic bags consumption behavior of Vietnamsee consumers.
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